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 “XIII” A LUCKY NUMBER FOR ALIAS 
Bestselling European graphic novel series

 comes to the United States this summer.


In the United States, the title “Thirteen” is most commonly associated with the 2003 video game XIII from Ubisoft, a first person shooter designed to have the look and feel of a comic book.

But in Europe, XIII is the name of a long-running series of graphic novels written by Jean van Homme and illustrated by William Vance. Since its debut in 1984, XIII has become one of Europe’s most popular comics, enjoying a regular print run of around 550,000 copies per book with additional reprintings in 15 different languages.


The story of XIII initially bears some similarity to Robert Ludlum’s novel, The Bourne Identity – a man wakes up in an unfamiliar place with no idea of who he is or how he got there. His only clue is a tattoo he discovers on his body that simply reads, “XIII.” When two men arrive to kill him, he dispatches them easily with the skills of a well-trained soldier, leading him to realize that he must stay one step ahead of his pursuers as he works to discover the mysteries of his past.


The American adaptation of the story will be helmed by Dabel Brothers Production (The Hedge Knight) and published by Alias Enterprises, LLC. And, while the European version has been printed in a 44-page graphic novel format, the American adaptation will break the story down into standard-sized serialized monthly editions.


“XIII has been around for 20 years now, and it has millions of fans worldwide,” said Les Dabel, Vice President of Dabel Brothers Production. “We’re really excited to be giving American audiences the chance to read this book in English and discover for themselves what all the hype is about.”


The adaptation will be translated by Ernst Dabel and edited by Ben Avery. While the book will remain essentially unchanged from the European version in story and content, it will be edited to suit the tastes of American readers.


“Aside from the fact that we’re cutting each of the graphic novels in half in order to fit the monthly format, our only other major concern is the nudity that appears in later issues,” said Mike S. Miller, Executive Director for Alias Comics. “We’re not going to cut those scenes; we’re just going to edit them. Nudity in media is not as big a deal in Europe as it is in the United States, and we have to be sensitive to that fact. It’s been a controversial decision with hardcore fans of the series, but we’ve opted to err on the side of caution, allowing the American adaptation of XIII to be something anyone can enjoy.”


XIII will debut in June, 2005 and will appear in the April issue of Previews. The series will be classified as “ongoing,” adapting of the graphic novels over the course of the next several years. The first issue will be offered for the reduced cover price of 75 cents as a part of Alias’s “20-year rollback” pricing promotion. Subsequent issues will sell for a cover price of $2.99. 

“XIII is a tremendous book, and we’re thrilled to be bringing it to American audiences,” said Sean J. Jordan, Managing Editor of Alias Enterprises. “Normally, when you’re bringing over a series like this, it’s an uphill battle to get people interested, no matter how good the story is. What makes this really fun is that people are already aware of this title because they’re familiar with the video game. And while the game was good, the comic is spectacular. “

“Those getting a chance to read it for the first time are going to love it.”

About Alias Enterprises, LLC


Alias Enterprises is a comic book publisher that has partnered with many creators and studios within the industry to produce a line of fun, high-quality titles. Founded by comic book industry veteran Mike S. Miller (X-Man, Adventures of Superman, JLA, G.I. Joe vs. Transformers, The Hedge Knight, and others) and LampPost Publishing owner Brett Burner, Alias is on its way to becoming one of the industry’s foremost publishers with an unprecedented launch of 12 titles in April, 2005.


Some of Alias’s titles include The Imaginaries, Deal With the Devil, Elsinore, Killer Stunts, INC, Lethal Instinct, Ted Noodleman, David’s Mighty Men and Sixgun Samurai. Alias is also partnered with Blue Water Productions to bring forth Tenth Muse Volume II and Judo Girl. 


More information about Alias, its projects and partners, can be found at http://www.aliasenterprises.com.


About Dabel Brothers Production


Dabel Brothers Production (DB Pro) is a comic book studio dedicated to bringing many of the best and most popular novels in the world of fantasy to the comic book medium. With a passion for authenticity and a firm respect for the original text, the Dabel Brothers work hard to ensure that their adaptations build upon and enhance the worlds of popular works in a manner that longtime fans and new readers alike can enjoy. 

To date, Dabel Brothers Production is best known for its critically acclaimed adaptation of bestselling author George R. R. Martin’s The Hedge Knight. DB Pro has also produced such titles as Legacy, Robert Silverberg’s The Seventh Shrine and Dragonlance: The Legend of Huma. Upcoming titles include Tad Willams’s The Burning Man, Raymond E. Feist’s The Wood Boy, and Imperial Dragons.

More information about Dabel Brothers Production can be found at http://www.dabelbrothers.com.
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